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What we are going to cover

The case for female condoms

Female condom product landscape

U.S. female condom programs

Elements of effective programs

The growing movement for female condoms
How to be a female condom advocate
Q&A




Renewed energy & interest in condoms

ACDC prioritization of condom distribution
rGates recent RFP for oONext

ASeveral female condom products on the market today,
and additional products in development

APromotion of FC2 for receptive partners of all genders

A Folding silicone male condom In clinical trials

A First receptive anal intercourse condom in acceptab|||ty

trials
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/The case for female condoms

/Female condom product landscape




The case for female condoms

AWomen and men need more options

/Acceptable and effective protection
AEmpowerment

/Pleasure




The case for female condoms

More options

ANecessary to meet peopleds varied |
situations over the lifespan

A Offers flexibility in who wears a condom

AComplements anti -retroviral -based HIV Female condom
prevention and long -acting reversible ant becau

contraception HMNG’ C|CES 3¢
AOptions limited for receptive vaginal & anal ‘ oRTANT
sex partners ; (»; DoN'T Set U
. cﬂﬁ AL
AMany women canot/ dontotise want 2 ) cionalF Cooallionorg

hormonal contraception

ALatex -free FCs offer people with latex allergy
another option

APre-lubricated FCs offer post -menopausal
women a solution to vaginal dryness



The case for female condoms |.

Acceptable and effective protection

AAcceptable among diverse groups of women and men.
(UNDP/UNFPA/WHO/World Bank, 1997)

AOnly tool available today designed to offer woman -initiated dual
protection from pregnancy and STIs/HIV.

AEffectiveness of preventing pregnancy & STlsomparable to male

condoms. (Bounds et al. 1992, Farr et al. 1994; Trussell 1998; Soper et al. 1993, Fontanet et al. 1998
Feldblum et al. 2002, French et al. 2003 .)

ACatalyst for increased levels of protected sex acts when

promoted and distributed alongside male condoms. (Barbosa et al. 2007;
Hoke et al. 2007; Choi et al. 2008 ).

ACost-effective public health intervention in certain scenarios, such

as compared to costs of HIV treatment. (Marseille et al. 2001; Dowdy et al. 2006;
Holtgrave et al. 2012).
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The case for female condoms

Empowerment

AReceptive partners of all genders need
array of tools to take active role in
their own health

AWomen need tools to help control
if/when they have children

ASome women able to negotiate safer
sex with the female condom when

male condom use is hot  possible (Hatzell
et al. 2003)
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The case for female condoms

Pleasure

A source of pleasure for users (pias et al. 2006).

Heat transmitting material, wider size, and looser fit create
a more natural feel

Ring(s) increase(s) stimulation
Not erection reliant

Can enhance intimacy

Serve as sex toy in foreplay

Maintain spontaneity
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Female condom products

Ve

AFC2

ACupid \
Womanbés Condonj
APhoenurse
AVA W.0.W

/APanty condom
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Most distributed female condom: FC2® I.

FC2 ® female condom

Manufacturer
Female Health Company

Design features

A Nitrile sheath

A Inner ring for insertion/retention in vagina
A Pre-lubricated with silicone

Regulatory approvals

A CE Mark conrams s conoons
A WHO prequalification for public sector /’g\,‘

purchase [f F C2

l
A USFDA approval ==

NALE CONDOM

Distribution
A Registered/distributed in 138 countries,
including the United States

Photo credit: Female Health Company



New products on market: Cupid ™

Cupid ™ Condom

Manufacturer
Cupid Ltd, India

Design features

A Latex sheath, comes in natural and pink colors
A Sponge for insertion/retention in vagina

A Pre-lubricated with silicone

Regulatory approvals

A CE Mark

A WHO prequalification for  public sector
purchase

A Approved by India Drug Control Authority &
Brazil regulatory authority (ANVISA)

Distribution
Small-scale distribution in India, Brazil, Indonesia,
South Africa, Mozambique.

Photo credits, from top: PATH/Glenn Austin and Cupid Ltd.


http://www.femalecondomsonline.com/index.php?main_page=product_info&cPath=65&products_id=181&zenid=3970f2bb55db999b57c3c85efa1b365c

New products on
Condom

Manufacturer

Shanghai Dahua Medical Apparatus Company
--Developed by PATH through user -centered process.

Design features

A Polyurethane pouch

A Dissolving capsule for insertion; foam shapes
for stability

A Un-lubricated & co -packaged w/ sachet of
water -based lubricant

Regulatory approvals

A CE Mark

A Shanghai Food and Drug Administration
approval

A South Africa SABS certification mark

A Under review for WHO prequalification.

Distribution
Available in limited distribution channels in Photo credits, from top: PATH/Glenn

Chinaas OO0 L aWMi e Austin & Bang Strategic Brand
Design.




New products on market: Phoenurse I.

Manufacturer
Tianjin Kangdunbao Co.

Design features

A Polyurethane pouch, dumbbell shaped

A Inner ring for insertion/retention in vagina;
comes with auxiliary insertion tool.

A Pre-lubricated with silicone

Regulatory approvals

ATianjin Food and Drug Administration
approval

AUnder review for WHO prequalification

Distribution
Limited distribution in China and Brazil

Photo credit: Tianjin Kangdunbao Co.



Other products with limited availability:
Panty condom

Panty Condom
Manufacturer

Design features

A Distinct design; panty holds the condom in
place during sex n same function as outer
ring

A Condom sheath made of polyethylene;
new sheath must be used each time.

A Pre-lubricated with white  vaseline

Regulatory approvals
A CE marking in 2003
A Under review for WHO prequalification

Photo credit: Innova Quality S.A.S.

Distribution
Private sector distribution in Colombia




Other products with limited availabllity:
VA w.0.w.

VA w.o.w ./ Reddy

Manufacturer

Design features

A Latex sheath with triangular outer frame
A Sponge for insertion/retention in vagina
A Pre-lubricated with silicone oil

Regulatory approvals

A CE Mark (reportedly expired)

A Approved by India Drug Control Authority
& Brazil regulatory authority (ANVISA)

A Under review for WHO prequalification

Distribution
Manufacturing is currently suspended.
Photo credit: Medtech Ltd




Vaginal & anal condoms in development

HLL female condom AL atex version of FC2 In clinical trials
- HLLLifecare Ltd,
India

Origami ™female ASilicone pouch, In clinical trials
condom designed to be

- Strata Design, US reusable
: : - — : Origami female condom
Origami ™ anal ASilicone pouch In clinical trials

condom designed specifically
for anal use

Snap Sensations ACotton panty with In clinical trials
female panty disposable latex

condom condom

- Silk Parasol

Corporation, US

Cupid2 Aldentical to Cupid ™ A Inclinical trials Origami anal condom
- Cupid Ltd, India but is slightly shorter

with a smaller

sponge.




Female condoms gaining momentum

Proliferation of female condom designs signals growing
Interest in this form of protection.

Global distribution more than quadrupled from 13.5 million
units in 2005 to 61.6 million units in  2012.

New female condom programming and advocacy initiatives:
2005: UNFPA Global Female Condom Initiative
2006: Prevention Now! Campaign (CHANGE)

2008: Universal Access to Female Condoms Joint  Programme

- < S

2011: U.S.National Female Condom  Coalition

? UAFC

We Can't Wait to Fight AIDS

joint programme


http://www.preventionnow.net/

Female condoms gaining momentum
(cont.)

A Female condoms included in a number
of recent high -level policy documents
and initiatives:

A USAID issue brief

A PEPFAR Blueprint: Creating an AIDS -Free
Generation

A UNAIDS Strategic Investment Framework

A UN Commission on Life Saving
Commodities for Women and Children

IT'SNOT A SECRET: FANS OF FEMALE CONTRACEPTIV |

A Female condom programs taking off in
the United States!
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Sarah Gaudreau
DC Female Condom Initiative

AlLessons learned
A Elements of effective programs

Get
turned
on to it.
www.DCDainit.com




Lessons from FC1 |.

A FC1 acceptance and uptake in U.S. was
minimal

Limited support by HIV, STI& family planning
due to many factors:
Cost

No large scale marketing

Lack of engagement and education

D= SHHHHD =t D -2

Product unfamiliarity and consequently product
discomfort

A Negative biases

A Together these factors resulted in woefully
limited product awareness among both
providers and potential users



Learning from FC1 lessons |

A 2009 U.S. FDA FC2 review offered important
opportunity

A Advocates capitalized on moment to re -launch
female condoms

A Reintroduced in positive way that injected new
energy and enthusiasm critical to a successful
rollout

A Raised visibility of process and product among
should -be supporters

A  Garnered support from local, national, and
international organizations

A AIDS Foundation of Chicago, Center for Health and

CRENSES
M eroen
gQUALLTY

oTEcTEO
Zex ACTS

Gender Equity, National Wo me n 6 s HNetworkf h
My 5 m ;“;::“_ m and Female Health Company led efforts
A Laid groundwork for U.S. jurisdictional advocacy

e Gons and programming

reemsmr s cFCas2113 www.genderhealth org
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Seeking strategies to increase uptake I.

A New York State Department of Health and Columbia University
developed and evaluated impact of minimal vs. enhanced
structural interventions to promote FCs

A Worked with CBO directors on FC policies/protocols

Made FCs available for free to agencies

\ >\

A Trained providers to address FC misconceptions, address
provider biases, & build skills

A Provided technical assistance to agencies and providers

b

FOR EVERYONE
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What we learned from NYS

AProvider education is an essential piece of
successful FC programming

AStudy demonstrated that enhanced
Intervention A agency action plans, free
FCs, provider trainings n increased client
iIntent to use FCs

ACl i ents®d intent to usei\_
assocliated with counse
attitudes, & self -efficacy

Al mproved providerso at &
knowledge

Alnspired and informed development of
other U.S. programs



Growing movement of U.S. FC programs

1998 A NYC began citywide FC training,
education, and distribution program

A NYS launched 4 year study to examine
the impact of a statewide structural
iIntervention to increase FC promotion

A FDA approved FC2

A Chicago Female Condom Campaign
ADCG6D®inG | t

A San Francisco Get Turned On To It
A Houston FC2 -4uTexas
A Atlanta

A Los Angeles
e



FC program commonalities N

AResearch informed program
development

ASkills & capacity building for providers
ACollect community input for materials
APromote FCs for vaginal & anal sex*

ACultural competency with diverse
groups --women, transpeople , gay men |,
MSM, youth, sex workers, drug users,
seniors, PLWHA

AProgram feedback loop

APartnerships with businesses, CBOs, and
health departments

A Public FC availability in diverse settings

A Social media and social marketing



